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CONSUMER SPEAK

“Consumers will prefer brands
that provide éfficient and
flexible service solutions”

The well-travelled, aware and cahscious buyers will seek
slightly more affordable and el ment-friendly brands in
the future

mm.ﬂ

By Michelle Poonawalla

he growth of India’s huxury market is being driven by aspirational,

young professionals who have more gpending power than ever

before. While India has always had 8 host of amazing home
grown brands, especially in jewellery, | think thege is an increased awarencss
of international brands, thanks to social media platforms and influencers
Everyone can see what his or her icons arc wearing, doing or buying and

mimic that

Individualisatior
I think the Juxury market is also becoming more individualised, a concept
that will further enhance in the future. Brands such as Goyard are letting
consumers customise products directly in their stores. Monogramming is
beg A\ unique story i what the consumers of tomorrow shall seek. He/
she would want 10 own something, which reflects his/her personality, tells
an exciting tale and isn't replicated ever

Even brands like Louis Vuitton are increasingly showing limited
editions of products, created by artists. For megas an artist, it is great to
sce more of these limited-edition customisatiofls, whercin the brands or
consumens work with 2 desugner or a craftsmadd to make limited-edition
picces. Farlier these collaborations were limited t0 prominent, interational
artists such as Takashi Murakami, who designed for Louis Vuitton, or even
Andy Warko!, roes with Yves Saint Ladrent in the 705 However,
this is mcreasingly coming 1o India and will only grow in the coming years.
This year, a fabx oung artist, Rithika Merchant, from TARQ_gallery,
in Mumbuai, collsborated with Chloe. Perhaps, even more recognisably,
Subodh Gupta \ to design a custom Vodka bottle for
the brand. Even BMW shows its Art Cars (painted by Andy Warhol and
Frank a) at the India Art Fai, in Delhi, overy year. Such projects raise
the profile of Indian ¢ and artists while making Indian consumers

feel that they are pant of the brand

» work on building this segse of belonging among

in undentanding their consumens better. For

brands want m--’ women to drive their

change the can’ designs, buf design their promotion
campaign to please women drivers. 1 beliove, both, men and women
appreciate the speed, good make and comfortable interiors. Brands must
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“Privacy is
paramount
| don’t think
consumers would
want brands
to track their

preferences”

engage their women clients with compelling stories, which are not male-

centric. Don't exclude us by giving us something different. Make us fecl

incl and special. The same goes for hooury watches, luxury houses or
wer sectors, which are currently dominated by men.

tional collaborations

today are well travelled, more conscious of what they are
1 know whgt they want. I think in the future there’ll be more
yre affordable brands in the market. There is still a lack
yme brands, which people may be familiar with (online
). It would be great to see more global brands coming in,
to choose from. High-end brands’ penctration into tier-11

ing that big labels must work on.
like to sce more collaborative products make it to India. As
there is a lot more movement in the Juxury retail
of international action in the Indian
rtul to sec major international galleries

v India regularly

to Juxury brands coming to India, 1 think
Indian consumers have always been very
, whether in hotels, at homes or in

ey, they expect impeccable

s and afterwards, and flexibility

delivered the same day, or a couple of

on. The brands must accommodate

someone say no! Moreover,
ch talk about using Artificial Intelligence
1, will not be appreciated by

trailed or feel that someone else knows

and 1 think
If they can offer the right

ir businesses will do well
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